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1 Introduction to ch.1
Marketing ST T B TRERTT R 3 3
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( ) Research —
Marketing . .
2 Research IraEA B 22 B T TT A T 84
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(9/25) rocess an ch. 2 )
Proposals
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3 Exploratory .
Research Design: FORHRAIBIA A SRR 3 3
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( ) | Secondary Data ch. 3
Exploratory
4 Research: I HE R
Design: M E FGD 2
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(10/16) Observation Ch.5
Questions of Ch. 1-4
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1 B SR E oy 3 3
(12/11) | Data Analysis (1)
BAAf 15 Sy s
e | iR gy | T O mia DelDedt
Data Analysis (I1) 22 ch 12 3 3
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15 Google Analytics Google Adwords
Web Analysis 3 3
(12/25) Notes Notes
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HHE:
Essentials of Marketing Research: A Hands-On Orientation 1st ed. (2015) by Malhotra, Naresh K., and Mark

Peterson, Person Education, Inc.,(Imported by &1t : %)
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