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Miller, James (2003), Game Theory at Work: How to Use Game Theory to Outthink
and Outmaneuver Your Competition. New York, NY: McGraw-Hill.

(P2) TREFHFR Jo gt - K #(James Miller) ¥ » #4327 F- 25
FRE - FERERT DK

Grant, Robert M. (2010), Contemporary Strategy Analysis. 7" ed. Oxford, U.K.:
Blackwell Publishers Ltd. ( i’ﬁ» LS

Bartlett, Christopher A., Sumantra Ghoshal, and Julian Birkshaw, Transnational
Management: Text, Cases, and Readings in Cross-Border Management, Boston, MA:
McGraw-Hill.

Arnould, Eric J., Linda Price, and George M. Zinkhan (2004), Consumers, 2" ed.
New York, NY: McGraw-Hill.

Chesbrough, Henry W. (2003), Open Innovation: The New Imperative for Creating
and Profiting from Technology. Boston, MA: Harvard Business School Press.
Churchill, Gilbert A., Jr. and J. Paul Peter (1998), Marketing: Creating Value for
Customers, 2" ed. Boston, MA: McGraw-Hill.

Lehmann, Donald R. and Russell S. Winer, Products Management, 3" ed. Boston,
MA: McGraw-Hill, 2002.

Mohr, Jakki J. (2001), Marketing of High-technology Products and Innovations,
Upper Saddle River, NJ: Prentice-Hall.

Kerin, Roger A., Steven W. Hartley, Eric N. Berkowitz, and William Rudelius (2006),

Marketing, 8" ed. New York, NY: McGraw-Hill.

Thompson Jr. Arthur A., A. J. Strickland 111 and John E. Gamble (2010), Crafting and
Executing Strategy: The Quest for Competitive Advantage, Concepts and Cases. 14"
ed. New York, NY: McGraw-Hill.
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Session 4  Strategies for Competing in Global Industries (1) 7/28

Readings: Grant (2010), Chapter 14: Global Strategies and Multinational Corporation

Case X: Global Wine Wars (in Transnational Management: Text, Case, and Readings
in Cross-Border Management by Bartlett and Ghoshal).

Session 5  Strategies for Competing in Global Industries (1) 8/11

Readings: Porter, Competition in Global Industries: A Conceptual Framework.

Case X: Acer America: Aspire (all readings can be found in Transnational
Management: Text, Case, and Readings in Cross-Border Management by Bartlett and
Ghoshal).

Session 6 Strategies for Emerging Market Firms (1) 8/18

Readings: Bartlett and Ghoshal, Going Global: Lessons from Late Movers.
Team Assignment: To be announced

(all readings can be found in Transnational Management: Text, Case, and Readings in
Cross-Border Management by Bartlett and Ghoshal).
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Session 7 Industry/Market Analysis and Opportunity Identification 8/25

Readings: Grant (2010), Chapter 3: Analyzing the Industry Environment; Chapter 4:
Intra-Industry Analysis

Kerin, Hartley, Berkowitz, and Rudelius (2006), Chapter 12: Managing Services
Lehmann and Wine (2002), Chapter 6: Customer Analysis

Case 1: TBA

Session 8 Strategies for Competing in Different Markets 9/8(™ =)

Readings: Grant (2010), Chapter 10: Industry Evolution and Strategic Change,
Chapter 11: Technology-based Industries and the Management of Innovation, and
Chapter 12: Competitive Advantage in Mature Industries

Case 2: TBA

Session 9 Innovation, Customer Value, and Business Models 9/8(8t.+)

Readings: Arnould, Price, and Zinkhan (2004), Chapter 17: Consumer Innovation
Churchill and Peter: Chapter 1: Marketing: Creating Value for Customers
Chesbrough (2003): Chapter 4: The Business Model
Mohr (2001), Chapter 1: Introduction of High Technology; Chapter 6:
Understanding High-Tech Customers

Case 3: TBA



